Tobacco: coopting our public health.
Communication is a tool that can be used to promote public health. The case of tobacco illustrates, however, that behavior change can only be advocated, not ensured. The tobacco industry has focused on individual- and societal-level actions that effectively sabotage antismoking campaigns. Health communication researchers should pay special attention to how politics is subverted, the principle of freedom of speech is abused, message framing encourages the continued marketing of cigarettes, and tobacco advertising swamps public health messages in both quantity and style. The field of health communication should do two things to help counter this campaign. First, we should make a concerted effort to refute the arguments offered by the tobacco companies. Second, we should continue to take action on four levels--as individuals, as responsible citizens, in support of organizations, and to create societal changes that will reduce the use of tobacco.